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Leith is an experienced public affairs advisor, with extensive experience engaging disparate stakeholder 
groups and managing sensitive relationships. He brings a considered approach to consultancy, developed 
through a history of working in complex and sometimes contested areas. His core competency is in 
translating complex ideas into clear and powerful pieces of communication.

Leith a director and co-founder of Future Tense, which provides strategic advice to local governments 
and organisations about how to support the arts through policy and funding by mapping the specifics of 
local arts ecologies and demonstrating the social and economic benefits of this support.
 
At the Cranlana Programme (2014–2017) he was responsible for overseeing the delivery of leadership 
development programs and the facilitation of workshops for senior executives, acting as a public face 
and first point of call for the organisation. He was a program advisor for ADC Forum’s 2017 Australian 
Leadership Retreat, an invitation-only gathering of senior leaders, shaping the content, moderating 
sessions and acting as the key interface between the local and international speakers and the 
conference.
 
Leith’s research experience includes his long-standing relationship with the Australian Housing and Urban 
Research Institute, translating research findings into communications and media advice, including the 
release of their land tax reform recommendations in 2011 and message development and management 
of the media at the 2015 and 2017 National Housing Conferences. Leith also conducted qualitative data 
collection for the evaluation of the Family Services Drought Response Teams in 2009, interviewing 
people in receipt of crisis counselling in rural and remote Australia. His expertise includes research 
interview, strategic communications, message development, community and stakeholder engagement, 
media management, copywriting and branding.
 
Previously, Leith has worked as a consultant for public relations agency Weber Shandwick Worldwide, 
as founding strategist of content agency The Good Copy, as a media manager for Deakin University, 
and with senior executives from business and government while director of marketing and alumni 
engagement for the ethics organisation the Cranlana Programme. As an independent consultant, Leith 
works with clients across the private, public and community sectors to deliver strategies and insights to 
clearly communicate and engage with their target audiences.
 
Leith has had a longstanding involvement in the arts and community development. While a teenager 
growing up in Stawell, in western Victoria, Leith founded a not-for-profit organisation called Moonee 
Dam Productions to stage all ages concerts, bringing groups from other cities to the town to perform 
alongside local acts. He is the co-founder of Sabbatical Records, a label dedicated to documenting 
Australia’s experimental music community. Among its achievements, Sabbatical curated the 
internationally recognised compilation Knife Culture: Buried Melbourne and staged the ‘Low Headroom’ 
event at the Arts Centre Melbourne as part of Melbourne’s first White Night Festival.


